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FAST FACTS

WOMEN 
ACCOUNT FOR 
46.9% OF THE 

TOTAL 
WORKFORCE 

ALMOST FOUR IN TEN 
BUSINESSES IN G7 

COUNTRIES HAVE NO 
WOMEN IN SENIOR 

MANAGEMENT 
POSITIONS

 WOMEN WHO NEGOTIATED 
FOR PROMOTIONS WERE 30% 

MORE 
LIKELY THAN MEN TO BE 
LABELED INTIMIDATING, 
BOSSY OR AGGRESSIVE.
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4% OF 
FORTUNE 500 

CEOS ARE 
WOMEN

WOMEN 
MAKE 79 

CENTS TO A 
MAN'S 

DOLLAR

WOMEN EARN 
60% OF ALL 

MASTERS 
DEGREES

LETTERS OF 
RECOMMENDATION 

FOR GIRLS ARE 7X 
MORE LIKELY TO 

TALK ABOUT 
PERSONAL LIFE

THE HIGHEST 
PAID WOMEN 

CEO MAKES 
$40.3M LESS 

THAN THE 
HIGHEST PAID 

MALE CEO
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PERCEPTIONS OF 

WOMEN IN BUSINESS

"KEEP 
WOMEN IN 

THEIR 
PLACE"

"UNCOMFORTABLE
WITH SELF

PROMOTION"

"DISPROPORTIONALLY 
PENALIZED FOR 

STUMBLES"

"LONELY"
"TOO 

SENSITIVE & 
EMOTIONAL"

"SLEPT HER 
WAY TO THE 

TOP"

" WOMEN AREN'T 
BREADWINNERS, 

THEY'RE 
HERE FOR THE 
'EXTRA' CASH"

"MORE 
COMMITTED 

TO HER 
FAMILY"
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CORPORATE PIPELINE

MEN HOLD
71% 

OF VP 
POSITIONS
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FOR EVERY 
100 ENTRY- 

LEVEL 
WOMEN 

PROMOTED, 
130 MEN ARE

MEN HOLD 
80% 
OF 

C-SUITE   
ROLES
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MOTHERS & FATHERS

MOTHERHOOD 
PENALTY

WOMEN WHO 
HAVE KIDS OFTEN 

LOSE 3-5% OF 
THEIR SALARY

FATHERHOOD 
BONUS 

MEN WHO HAVE KIDS 
OFTEN ADD 15% TO 

THEIR SALARY
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IN A STUDY CONDUCTED AT OSU IN OHIO, COLLEGE 
STUDENTS WOULD BE LESS WILLING TO HIRE A 

WOMAN WITH TWO CHILDREN THAN THEY WOULD 
BE TO HIRE A WOMAN WITH IDENTICAL 

QUALIFICATIONS WHO HAD NO CHILDREN.
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COMPARING LANGUAGE

MEN ARE IN 
CHARGE, 

WOMEN ARE 
CONTROLLING

COMMUNAL LANGUAGE IS 
USED FOR WOMEN- LIKE 

BEING SUPPORTIVE,  
SHOWING WARMTH, AND 

HELPING THE TEAM

AGENTIC LANGUAGE IS 
USED FOR MEN- GETTING 

THE JOB DONE, TAKING 
CHARGE, AND BEING 

INDEPENDENT.
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WOMEN WHO 
NEGOTIATE 
ARE PUSHY 
AND OVER- 
CONFIDENT

MEN WHO 
NEGOTIATE ARE 

CONVINCING 
AND QUALIFIED
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COMBATING 

STEREOTYPES

WOMEN ARE 
EXPECTED TO 

HAVE KIDS 
AND QUIT 

THEIR JOBS
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WOMEN  
TAKE 
CARE, 
MEN 
TAKE 

CHARGE

 GIRLS ARE 
BOSSY, BUT  
BOYS HAVE 

LEADERSHIP 
POTENTIAL

WOMEN  
FLIRT 

TO GET
AHEAD

COLD 
HEARTED

RUDE & 
STUBBORN
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CREATING CHANGE

SIMPLY HIRING MORE 
WOMEN EXECUTIVES OR 

INSTITUTING MORE 
GENDER DIVERSITY 

PROGRAMS ISN’T ENOUGH
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GIVE WOMEN 
DEMANDING 

DEVELOPMENTAL 
JOB EXPERIENCES 
TO TRAIN THEM 

FOR LEADERSHIP 
POSITIONS.

EVALUATE AND 
REWARD 
WOMEN’S 

PRODUCTIVITY BY 
OBJECTIVE 

RESULTS, NOT 
THE NUMBER OF 
HOURS AT WORK.

IMPLICIT BIAS 
TEST:

HTTPS://IMPLICIT.  
HARVARD.EDU/IM 

PLICIT/STUDY? 
TID=-1

CALL OUT 
THE 

CROOKED 
ROOM

AVOID HAVING A 
SOLE FEMALE 

MEMBER ON ANY 
TEAM. 

OUTNUMBERED, 
WOMEN TEND TO 

BE IGNORED BY 
MEN.

ENCOURAGE 
WELL-PLACED, 

WIDELY 
ESTEEMED 

INDIVIDUALS TO 
MENTOR WOMEN.
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DEFINING KEY TERMS
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Gender Equality- the state in which access to 
rights and opportunities is unaffected by gender 
Stereotypes- attitudes and beliefs that categorize 
groups of people as having certain characteristics
Marginalization- keeps someone powerless or in 
an unimportant position within a society or group
Sexism- prejudice, stereotyping and 
discrimination against women on the basis of sex
Invisible privilege- unearned innate privilege or 
access to opportunities and resources
Patriarchy- a system of society or government in 
which the father or eldest male is head of the 
family and descent is traced through the male line.
Feminism- the idea that women deserve the same 
access to resources and opportunities as men
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DISCUSSION 

QUESTIONS
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Have you faced or witnessed prejudice or discrimination 
in your work setting? Describe what happened.
Does your company have an unbiased performance 
evaluation system in place? If so, what is it? If not, how can 
you change it?
Do you feel that you that your unique attributes, traits, 
characteristics, skills, experience and background are 
valued at work? 
Do you ever feel left out at work – either when engaging in 
work activities or socially? 
Have you faced any obstacles in your career progression 
or ability to participate fully in work processes that are not 
experienced by all of your colleagues? Describe those 
obstacles. 
Can you identify people similar to yourself in leadership 
positions at your organisation? 
Are you a feminist? Why or why not? 
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NOTES
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